B.COM

SEMESTER I
Marketing Management (GE 1)
(100 Marks – 60 Lectures)

Objective: To introduce the students to the basics of marketing management.
Unit I  Introduction to Marketing




(25 Marks- 15 Lectures)

Concept of marketing and importance

Product Planning & Decisions                                                                                                      
Product planning – Meaning, new product development process, reasons for new product development and reasons for product failure. Product Life Cycle (PLC) - meaning, stages and implications. 
Branding - concept and strategies, essentials of a good brand name. 

Packaging – Meaning and essentials. Labeling – Meaning and importance.
Unit II  Pricing                                                                                    (25 Marks-15 Lectures)

Meaning, importance and factors influencing pricing. Major pricing methods – cost, demand, competition. Pricing policies - Skimming pricing, Penetration pricing, Geographical, Leader pricing, Psychological pricing. 

Unit III  Promotion                                                                            (25 Marks-15 Lectures) 

Advertising - Meaning, objectives, role and limitations of advertising. 

Sales promotion - Meaning, importance of sales promotion, major tools of sale promotion. 

Personal selling –Meaning and steps. Public relations - Meaning and tools. 

Unit IV  Marketing Logistics                                                            (25 Marks-15 Lectures)

Physical distribution – Meaning and elements. Channels of distribution – Meaning and types, factors influencing choice of channels. Distribution channel policies. 
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